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Across the globe, over 26 people drown every hour.
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Drowning fatalities in Victoria, Australia have 
increased over the past decade.

2011-2012 2022-2023

37 59~ 60% increase

fatal 
drownings

fatal 
drownings



Venus Bay beaches are a blackspot for drowning.
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Why?
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Bystander rescue attempts CAN be deadly

28 rescuer 
deaths since 

2000

Third leading 
cause 

Overestimate 
swimming 

abilities
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Majority of 
victims are 

male
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A new approach: Public Rescue Equipment (PRE)

Call Button

Rescue Tube
COMMERCIAL IN CONFIDENCE
LSV acknowledges CartGIS Pty Ltd as the owner of the call box unit and call button technology



Project Aim

To create a safety campaign that raises 

awareness and understanding of the PRE 

stations and its correct and safe usage to reduce 

drowning death and injury at Venus Bay beaches.
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Methodology & Results
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Audience Demographics

Visitors make 
up majority of 

beachgoer 
population

Highest 
population of 

beachgoers are 
45 - 54       

years old

Over 25% speak 
a language 
other than 

English

1, 2

1 Venus Bay Visitation 2019-2021 - Roy Morgan Final
2 PRE community consultation Venus Bay September 2022
3 Venus Bay Surf Life Saving Club Profile

1, 2, 3 1, 2
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Most of our interviewees did not know about public rescue 
equipment stations.
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Most respondents were willing to use the button and some were 
willing to use both the button and rescue tube.
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For “Both, under certain conditions” respondents, majority 
should not take the risk of using the rescue tube



Beachgoer user personas 
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Behavioural change model - Transtheoretical model
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Initial draft concepts
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Initial draft concepts
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Back panel Front panelPanel 4 Panel 1 Panel 2 Panel 3

COMMERCIAL IN CONFIDENCE
LSV acknowledges CartGIS Pty Ltd as the owner of the call box unit and call button technology



Initial draft concepts
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Panel 1 Panel 2Front panel Panel 3 Panel 4 Back panel

COMMERCIAL IN CONFIDENCE
LSV acknowledges CartGIS Pty Ltd as the owner of the call box unit and call button technology



Initial draft concepts
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COMMERCIAL IN CONFIDENCE
LSV acknowledges CartGIS Pty Ltd as the owner of the call box unit and call button technology
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Feedback focus groups
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Final/revised concepts
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COMMERCIAL IN CONFIDENCE
LSV acknowledges CartGIS Pty Ltd as the owner of the call box unit and call button technology



Final/Revised concepts

28

Panel 1 Panel 2Front Panel Panel 3 Panel 4 Back Panel

COMMERCIAL IN CONFIDENCE
LSV acknowledges CartGIS Pty Ltd as the owner of the call box unit and call button technology
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3 characters 
participating in 
demonstration

Audio and Visual 
essentials + 
suggestions
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Dissemination timeline



32

Metrics for success



Suggestions for materials - Instagram posts
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Organic photos 
of PRE stations 
on Venus Bay 
beaches

Example: Have 
you seen these 
stations on Venus 
Bay beaches 
recently? 👀



Suggestions for materials - demonstration sessions
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Lesson Plan

FAQ Sheet



Summary
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What did we find?
- Majority of the audience has not heard of 

PRE
- Passionate lifesaving community

How do we address this?
- Emphasize importance of using the 

button
- Encourage community involvement in 

campaign 

What’s next?
- WPI C23 LSV group
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Thank you! 
Questions?


