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ABOUT INTERNATIONALIZATION



What & Why?



What is Internationalization?

Definition:
Integration of social, cultural, and economic 
activities across countries to foster global 

connections

WHAT & WHY?



WHAT & WHY?

Why are people and organizations in 
Fukui thinking about 
internationalization?

Why Internationalize?



WHAT & WHY?

• Fukui’s population 
decreasing
• 2000: 825,000
• 2023: 750,000

• 9.1% decrease
• Higher rate of decline 

than Japan

• Japan’s population 
decreasing
• 2000: 127 million
• 2023: 123.3 million

• 3% decrease

Why Internationalize?



WHAT & WHY?

Fukui
• Foreign Population: 

2.2%
• Working foreigners: 

69%.
• Higher percentage of 

foreigners have a job 
in Fukui

Japan
• Foreign Population: 

2.23%
• Working foreigners: 

61.7% 

Why Internationalize?



Why Internationalize?
• Due to ongoing internationalization 

efforts, Fukui has a higher relative 
foreign working population than other 
prefectures.
• Basis for internationalization in other 

small prefectures (Ishikawa, Saga, 
Tokushima, etc.) 

WHAT & WHY?



How?



Foreign Direct Investments (FDIs)

• Economic benefits:
• National: 

• Semiconductor industry FDI 
boost

• Partnership with US
• In Fukui: 

• Prominent manufacturing and 
chemical industries

• FDI flow into the country 
benefits Fukui local economy

How?



How?
Foreign Work

• Supplements workforce
• New skills
• More entrepreneurs

• More jobs, more capital

• Supporting a foreign workforce
• Corporate seminars for companies, to hire their first foreigner
• Counseling centers for current workers
• Residency Statuses Policies



How?
Foreign Work



How?
Education

• Promote foreign language proficiency
• Promote culture exchange

• Exchange programs
• JALT (Japan Association for Language Teachers)
• JET (Japan Exchange and Teaching)



How?
Tourism

• Grow the economy
• Increase notoriety 

• Promotes local craft, scenery, 
culture

• Travel subsides 





MEET THE TEAM



Prahladh Raja, Robotics Engineering
Jacob Fleischer, Chemical Engineering
Kathleen Wang, Data Science
Chonlada DiMascolo, Computer Science & 
IMGD
______________________________________

Sponsor: Prof. Andrea Urushima, Kyoto 
Seika University

Goal: Map, categorize, and analyze 
internationalization initiatives in Fukui.
Purpose: Foundation for future research.

MEET THE TEAM



OBJECTIVES

Assess how Fukui residents 
characterize internationalization, 
as well as their perceptions and 

expectations

Goals of Surveys and 
Interviews



OBJECTIVESInitial Interviews

• Bathhouse Owner
• Ishimaru-Sensei; Fukui 

Prefectural University (FPU)
• Initial connection to FPU
• Set up a meeting with World 

Cafe



OBJECTIVESFukui Prefectural University

• World Café
• Kaz: Manager of World Café
• Raine: English Professor

• FPU Students
• Foreign: 4 Chinese, 1 Taiwan
• Japanese: 2 local Japanese

• Surveys distributed to FPU
• Displayed in World Café 



Attempted to Contact
• Contacted Businesses

• 16 via fax
• 7 inquiry forms
• 25 via email

• Received no responses or were 
denied



FIAP
• Fukui International Activities 

Plaza
• Obtained internationalization 

resources
• Successfully distributed 

Surveys to FIAP



s

Findings

Concluded Surveys
18 total local responses
10 total foreign responses

Limited Responses: 11 complete responses, 
limited variety



Community:
Comprehending Internationalization

• Shown in Surveys
• Stated they were unfamiliar with 
the term

• Familiarity with effects and 
goals when given brief definition

Familiar Concept, 
Unfamiliar Term

• Shown in Interviews; World Cafe
• Initial confusion
• Listed own experiences after told 
definition



Community:
Positive View of Internationalization 

• Shown in Surveys
• In your opinion, what is the purpose of 
internationalization in Fukui?

• “Population growth”
• “To solve social problems”
• “Employment of foreign workers”
• “For the development of Fukui”
• “To tell them that there are diverse cultures”
• “Increase in the labor force”



Community:
Appreciation for Fukui’s Beauty

• Shown in Surveys
• Frequently answered in surveys as what is notable about Fukui:
• “The environment of Fukui is quiet and the air is fresh. You can go more 
to publicize some attractions in Fukui…Then organize some big events…”

• “It’s comfortable to live here. Hold more events such as firework shows.”
• “Nice environment.”
• Comparatively low mentions of expected features

• Shown in Interviews
• Similar to surveys
• One preferred Fukui over Tokyo, stating the environment helped her focus 
on studying



Community:
Difficulty of Travel

• Shown in Surveys
• Number one reported issue 
with Fukui among foreigners

• Shown in Interviews
• Exchange students: for those 
without cars, sporadic public 
transport is expensive

• Personal Experiences
• Match what was expressed in 
interviews and surveys



Community:
Desire for More vs Participation

• In Surveys
• Most local responses 

indicated a desire for 
more  efforts

• In contrast, less than 
half partook in efforts

• Similar lack of 
participation from 
foreigners



Initiative Findings

• FDI
• Lack of FDI initiatives

• Foreign Work
• Attract new workforce through students
• Happier workforce

• Education
• Lack of variety of initiatives for primary or secondary 
education

• Tourism
• Most tourism initiatives were found via brochures in Fukui

• General Life
• Governments put a large emphasis on helping foreigners 
acclimate



Conclusion



Conclusion



Conclusion



Conclusion

Category Amount Level most Prevalent

FDI 4 Prefectural

Foreign Work 11 Prefectural(5)/National (4)

Education 6 Prefectural

Tourism 48 Prefectural

General Life 35 City

Total - 85



Conclusion

Recommendations

• Use “multiculturalism” instead of “internationalization”
• This term was more familiar to the local population

• More cross-cultural events and improve advertisement
• Both foreign and local communities

• Promote Fukui’s natural scenery and spiritual heritage
• Boost tourism and appeal

• Develop more intuitive transportation
• Electronic payment systems, autonomous vehicles, more 
bus routes with frequent timings



Conclusion

Future Research

• Our website can serve as the basis 
for future projects

• Expand the scope of research
• Government and business perspectives
• Collective qualitative data
• Larger variety of cities
• Recently arrived foreigners



Thank you.
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