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Overview
This booklet goes over what this project
found about how to promote Rotary Clubs'
services and fundraisers. This document will
first discuss the general findings about
different promotional methods, then will go
into depth about the different promotional
methods

This document is based off of research
on scholarly sources about Rotary clubs,
interviews with Rotary clubs, as well as
looking through the websites and social
media of 74 different Rotary and
Rotaract clubs. The clubs that we
focused on are mainly in the United
States and Italy.
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General Findings
Promotional
activities would be
rendered useless
without any events
to actually promote.
Events and their
promotions are
evidently linked. The
better one of the
pillars is, the better
the other can be.

Services
and

Events

Rotary Club

Public
Relation

Public relations has two parts, recapping past events and
promoting future events. Discussing past events is useful for
telling people why the Rotary Club matters, showing evidence
and accomplishments that will get people interested. That
interest will lead to future events, and talking about what will
be happening will allow for people to get involved.

Any promotional material should look attractive so that people
will become more interested in content. Clubs should put their
best foot forward when discussing services or fundraisers they
are doing.
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Local Media

For instance, Rotary Clubs should often
talk to local media companies and invite
them to events in order for the media
source to learn about the club and
publish it in their tabloid for their
audience to read.

Since the local media sources are outside organizations, there
is not as much direct input the the clubs can do for them.
There are a few things that clubs can do to support the
organizations though.

Once an article is made about the Rotary
Club, the club could also promote the
article using their website or facebook.
This helps bring awareness to the article
and offer thanks to the media source for
writing about the club.

Local media sources such as
newspapers, either online or in
print, are a great way to publicize
any service, fundraiser, or
organization to their local and
global communities.
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Examples from Clubs
Local Media

The Rotary Club of Venice does well at being
featured in the newspaper often. Once they are
featured, they make a post on their social
media, talking about the article and thanking
them for the publisity.

Rotary Public Relations



5

Website
The website of any organization is one
of the key aspects affecting and
organizations public image. When
people look up a specific Rotary Club,
the website is likely the first thing that
they will see. So making the website
attractive and organized is important.

A lot of Rotary Club fall into the trap of making their website
focus too much on Rotary International itself. Discussing
Rotary International and what they do is definitely needed for
all Rotary Clubs, but that information can also be found on the
Rotary International website. Focusing the website on the
specific Rotary Club helps viewers better navigate the site and
find the information they need.

Frequent updates of news that is happening in the club.
A calendar that shows past and future events.
The services being provided by the club.
Information on how to get involved in the club.

There are a lot different aspects that can be included in a
Rotary Club website:
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Examples from Clubs
 Website

The Rotary Club of Atlanta has a very
nice a well organized website. The key
is that a third party made it, it's not
required for the club to make the site
themselves.

The Rotary Club of Treviso uses a template website that is
provided by Rotary International. Despite that, the navigation
bar at the top of the website is organized to talk about the club
of Treviso instead of Rotary International.
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Social Media
Social media is a large aspect of an
organizations online presence. It allows the
organizations to easily and frequently
promote themselves. For Rotary Clubs, it
should be utilized to show viewers what is
happening in the club and show it's unique
aspects. The goal of using social media
platforms is to reach more people and help
get them involved in the club.

The social media of Rotary Clubs
should focus on current and
future events. Posing about future
events helps increase atendence
and engagement.

Posing about service is important for
displaying all the great services
Rotary Club does for the community.
We found that posing pictures and
promoting more hand on types of
services also displays the clubs
activity and dedication to serving
their community.

Through our research, we found that most Rotary Clubs use
Facebook, but some use platforms like Instagram, Youtube, or
LinkedIn.
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Examples from Clubs
Social Media

The Rotary Club of Roma
does a great job of showing  
members performing
hands on services for their
community. 

The Rotary Club of Los
Angeles uses member
spotlights to highlight a
new person each week.
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Examples from Clubs
Social Media

The Rotary Club of
Chicago uses posts to
encourage new
members to join

Rotary clubs can start a
conversation about
their events early on,
like the Rotary District
in Texas mentioning an
baseball night in June
that will occur in
September.
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Member Newsletter
A member newsletter is paper or small booklet given out by an
organization that shares information about the organization
and the community involved. Examples include weekly church
bulletin, monthly emails.

Remind members about future
events.
Recap past events members might
have missed.
Recognize accomplishments.
Keep members feeling connected
and informed.

The purpose of a member newsletter
includes the following.

Member newsletters can be sent out as frequently as needed
such as weekly, monthly, or quarterly. The frequency of the
member newsletter depends on the goals of the organization.
For instance, church builtins are printed each week because
most people go to church once a week.

A word from the organization.
Calendar with upcoming dates.
Advertisement boxes for possible sponsors.
Member spotlights to encourage community.
Progress updates on certain initiatives.

Possible informational sections for the member newsletter
include the following.
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Examples from Clubs
Newsletter

The Flint Rotary Club has a weekly newsletter that recaps
their weekly meetings.

Pictures display their club culture and community.

Includes homage to the Rotary Club officers and directors
for their heard work.
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Examples from Clubs
Newsletter

The Rotary Club of Royal Hua Hin uses their weekly
news letter to welcome new members.

Highlights members individual contributions to charities
and other community service initiatives.
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Examples from Clubs
Newsletter

The Rotary Club of Royal Hua Hin also includes a list of
upcoming event.

Displaying members' birthdays help encourage a sense of
community.

Recap of that weeks meeting.
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