
Abstract 
• There is a perceived lack of sanitation due to 

malpractices by the Recreation Center users  

• Our research reveals that sanitation policies 

should not be the focus, instead behavioral 

changes should be targeted through awareness 

campaigns 

Psychological Research 
Studies have identified that men respond best to 

messages that invoke disgust, and women respond best 

to notices that impart knowledge.3 4 

 

 

Project Objectives 
• To identify the need for sanitation at the 

Recreation Center 

• To implement better hygiene practices 

• To compare the sanitation policies at the YMCA  

• To promote behavioral changes 
 
 

 
 
 
 
 

  
 

Results and Outcomes 
The sanitation policies in the Recreation Center are 

not the issue. The surveys reveal that behavior issues 

are more important. Therefore, in order to implement 

better hygiene practices, we need to raise 

awareness.1 2  

Possible interventions include: 

• Laminated posters: $0.30 to print, $1.50 to 

laminate8 

• Hand sanitizer dispensers: $8.50 + $64.95 (refill) 
   

Interviews 
• Meredith Merchant: WPI Facility Coordinator6 

 Staff uses Pure Green 24 Disinfectant Cleaner 

to clean the machines 2-3 times a day 

 

• Paul Bennett: WPI Aquatics Director5 

 The pool is cleaned 3 times a week 

 Water is filter and passed under a UV light 

 Swimmers must shower before entering 

 

• David Elliott: Local YMCA Facilities Director7 

 Use prescribed chemicals that kill pathogens  

 Cleaning company hired to deep clean gym 
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Methods and Materials 
• Conduct psychological research to identify 

effective marketing strategies  

• Interview staff of the Recreation Center and the 

local YMCA to compare sanitation policies 

• Survey Recreation Center users to learn their 

perception of the building’s hygiene 
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77% 

4% 
19% 

Are you aware that the 
gym offers 

disinfectant spray and 
wipes for the 
equipment? 

Yes

No

Yes but I 
don’t use 
it 

65% 

31% 

4% 

Are you aware of the 
importance of 

sanitizing equipment? 

Fully Aware

Somewhat
Aware

Not Aware

76% 

24% 

 Do you feel that the 
equipment is 

adequately 
sanitized? 

Yes No

7% 

37% 
56% 

Do you sanitize the 
equipment BEFORE 

using it? 

Always Sometimes Never

49% 

20% 

31% 

Do you shower before 
using the pool? 

Always Sometimes Never
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Surveys  
(n=110) 

Rate the hygiene levels 
of the pool deck (Where 
5 is extremely hygienic 
and 1 is not hygienic at 

all): 


